
        Size                       Width         Depth

1      Full (bleed)            8.75             11.25

2      Full (trim)              7.5               10.25

3      2/3                         4.75             10.25

4      1/2                         7.5               5

5      1/3 (square)           4.75              5

6      1/3 (vertical)          2.5               10.25

7      1/6                         2.5               5

8      1/12                       2.5               2.5

Ad Specifications

•  Prepare all ads in CMYK format

•  Flat TIF or PDF files with a resolution of 300 dpi or higher

•  Send materials to jimmy@milfordjournal.com

•  Contact Jimmy Sheehan with questions 917.620.1909
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YOU CAN FIND US • We are distributed in Northeastern PA, from Lackawanna Coun-
ty, to Wayne, Monroe and Pike Counties, PA to Orange and Sullivan Counties, NY and 
throughout Sussex and Warren Counties, NJ. We surpass all other media, over 400 locations 
in 3 states and 8 counties. And, you can always find us online at www.milfordjournal.com.

WE ARE EVERYWHERE • Visitor Centers, car dealers, doctor’s offices, professional 
buildings, restaurants, art galleries, real estate offices, shops, hospitals, hotel rooms, 
delis, county administration buildings, and more.

WE ARE QUALITY • Advertising has a long shelf life because of our beautiful covers, 
photography, well-written articles. Publisher is committed to higher editorial- to -ad 
ratio, which means that your ad is showcased in the magazine. 
 
AS LOCAL AS IT GETS • We live here, we care about our communities. Find us at 
The NJ State Fair, Peters Valley Craft Fair, Black Bear Film Festival, Sussex County 
Community Expo, Sussex County Day and other events that we sponsor.

EXTRA EXTRAS • Advertisers get free live links in our online version of the maga-
zine; get extra distribution at local events that we sponsor; may partner with us in our 
seasonal radio commercials; can commit to our advertorial Marketscope article; can 
share our magazine on their social media accounts and we will share, on our social 
media accounts, appropriate social media posts made by them.

VISITORS AND LOCALS LIKE US • We’re attractive, informative about the tri 
state area and free to our readers! Reach all potential shopping consumers; permanent, 
seasonal and tourists.
 
WE HAVE LEGS • We estimate that every copy of The Journal is read by 2 to 3 
people per household and we are told that they are saved as a coffee-table magazine 
for many months. Now that’s shelf life!

LAST, BUT NOT LEAST • Nothing Happens if You Don’t Promote!

THE JOURNAL GROUP ….. UNITING TALENT AND COMMUNITY
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Why Us?

YOU CAN FIND US • We are distributed in Northeastern PA, from Lackawanna County, to 
Wayne, Monroe and Pike Counties, PA to Orange and Sullivan Counties, NY and throughout 
Sussex and Warren Counties, NJ. We surpass all other media, over 400 locations in 3 states 
and 8 counties. And, you can always find us online at www.milfordjournal.com.

WE ARE EVERYWHERE • Visitor Centers, car dealers, doctor’s offices, professional build-
ings, restaurants, art galleries, real estate offices, shops, hospitals, hotel rooms, delis, county 
administration buildings, and more.

WE ARE QUALITY • Advertising has a long shelf life because of our beautiful covers, 
photography, well-written articles. Publisher is committed to higher editorial- to -ad ratio, 
which means that your ad is showcased in the magazine.

AS LOCAL AS IT GETS • We live here, we care about our communities. Find us at The NJ 
State Fair, Peters Valley Craft Fair, Black Bear Film Festival, Sussex County Community Expo, 
Sussex County Day and other events that we sponsor.

EXTRA EXTRAS • Advertisers get free live links in our online version of the magazine; get 
extra distribution at local events that we sponsor; may partner with us in our seasonal radio 
commercials; can commit to our advertorial Marketscope article; can share our magazine on 
their social media accounts and we will share, on our social media accounts, appropriate social 
media posts made by them.

VISITORS AND LOCALS LIKE US • We’re attractive, informative about the tri state area 
and free to our readers! Reach all potential shopping consumers; permanent, seasonal and 
tourists.

WE HAVE LEGS • We estimate that every copy of The Journal is read by 2 to 3 people per 
household and we are told that they are saved as a coffee-table magazine for many months. 
Now that’s shelf life!

LAST, BUT NOT LEAST • Nothing Happens if You Don’t Promote!
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YOU CAN FIND US • We are distributed in Northeastern PA, from Lackawanna Coun-
ty, to Wayne, Monroe and Pike Counties, PA to Orange and Sullivan Counties, NY and 
throughout Sussex and Warren Counties, NJ. We surpass all other media, over 400 locations 
in 3 states and 8 counties. And, you can always find us online at www.milfordjournal.com.

WE ARE EVERYWHERE • Visitor Centers, car dealers, doctor’s offices, professional 
buildings, restaurants, art galleries, real estate offices, shops, hospitals, hotel rooms, 
delis, county administration buildings, and more.

WE ARE QUALITY • Advertising has a long shelf life because of our beautiful covers, 
photography, well-written articles. Publisher is committed to higher editorial- to -ad 
ratio, which means that your ad is showcased in the magazine. 
 
AS LOCAL AS IT GETS • We live here, we care about our communities. Find us at 
The NJ State Fair, Peters Valley Craft Fair, Black Bear Film Festival, Sussex County 
Community Expo, Sussex County Day and other events that we sponsor.

EXTRA EXTRAS • Advertisers get free live links in our online version of the maga-
zine; get extra distribution at local events that we sponsor; may partner with us in our 
seasonal radio commercials; can commit to our advertorial Marketscope article; can 
share our magazine on their social media accounts and we will share, on our social 
media accounts, appropriate social media posts made by them.

VISITORS AND LOCALS LIKE US • We’re attractive, informative about the tri 
state area and free to our readers! Reach all potential shopping consumers; permanent, 
seasonal and tourists.
 
WE HAVE LEGS • We estimate that every copy of The Journal is read by 2 to 3 
people per household and we are told that they are saved as a coffee-table magazine 
for many months. Now that’s shelf life!

LAST, BUT NOT LEAST • Nothing Happens if You Don’t Promote!

THE JOURNAL GROUP ….. UNITING TALENT AND COMMUNITY
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LATE WINTER
Beat the winter doldrums with our first issue of the new year. Find out what is happening 
in the tri state area and, of course, what is about to happen.

EARLY SPRING
Everyone wants out by now. Out of the house, that is! Tell them why they should come 
to your business.
 
LATE SPRING
Spring has sprung, nature is resplendent, everything comes alive. We showcase that.
 
EARLY SUMMER 
Tourist season is in full gear. Reach visitors, locals, and those thinking of moving to 
our area, with early distribution ahead of the July 4th celebrations.
 
SUMMER
Editorial focus on summer events with key distribution in early August at the NJ State 
Fair at the NJ State Fairgrounds in Augusta, NJ. That’s huge up here.
 
EARLY FALL
Lead Sponsorship of the Peters Valley Fine Craft Fair at the NJ State Fairgrounds means 
that besides regular distribution, everyone who enters the fair, over 6,000 people receive 
a Journal, with the Fair Booth Map Guide printed inside this issue.
 
LATE FALL
Sponsorship of the Black Bear Film Festival, which attracts thousands to our area, in-
cludes editorial coverage and schedule, plus distribution at the weekend Festival. As a 
sponsor, The Journal has a screen presence as movie- goers enter and exit the theater.
 
WINTER
Celebrate the Holiday Season with us. Get on board and reach out to our readers who 
are looking for local businesses to support over the Holidays.

Issue Breakdown
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Issue Breakdown

LATE WINTER
Beat the winter doldrums with our first issue of the new year. Find out what is happening 
in the tri state area and, of course, what is about to happen.

EARLY SPRING
Everyone wants out by now. Out of the house, that is! Tell them why they should come  
to your business.

LATE SPRING
Spring has sprung, nature is resplendent, everything comes alive. We showcase that.

EARLY SUMMER
Tourist season is in full gear. Reach visitors, locals, and those thinking of moving to  
our area, with early distribution ahead of the July 4th celebrations.

SUMMER
Editorial focus on summer events with key distribution in early August at the NJ State Fair 
at the NJ State Fairgrounds in Augusta, NJ. That’s huge up here.

EARLY FALL
Lead sponsorship of the Milford Readers and Writers Festival means that besides regular 
distribution, all who attend this weekend-long popular event, (that has welcomed authors 
such as Harlan Coben, Lee Childs, and Alan Alda), receive a Journal.

LATE FALL
Sponsorship of the Black Bear Film Festival, which attracts thousands to our area, includes 
editorial coverage and schedule, plus distribution at the weekend Festival. As a sponsor, The 
Journal has a screen presence as movie-goers enter and exit the theater.

HOLIDAY
Celebrate the Holiday Season with us. Get on board and reach out to our readers who are 
looking for local businesses to support over the Holidays.

LATE WINTER
Beat the winter doldrums with our first issue of the new year. Find out what is happening 
in the tri state area and, of course, what is about to happen.

EARLY SPRING
Everyone wants out by now. Out of the house, that is! Tell them why they should come 
to your business.
 
LATE SPRING
Spring has sprung, nature is resplendent, everything comes alive. We showcase that.
 
EARLY SUMMER 
Tourist season is in full gear. Reach visitors, locals, and those thinking of moving to 
our area, with early distribution ahead of the July 4th celebrations.
 
SUMMER
Editorial focus on summer events with key distribution in early August at the NJ State 
Fair at the NJ State Fairgrounds in Augusta, NJ. That’s huge up here.
 
EARLY FALL
Lead Sponsorship of the Peters Valley Fine Craft Fair at the NJ State Fairgrounds means 
that besides regular distribution, everyone who enters the fair, over 6,000 people receive 
a Journal, with the Fair Booth Map Guide printed inside this issue.
 
LATE FALL
Sponsorship of the Black Bear Film Festival, which attracts thousands to our area, in-
cludes editorial coverage and schedule, plus distribution at the weekend Festival. As a 
sponsor, The Journal has a screen presence as movie- goers enter and exit the theater.
 
WINTER
Celebrate the Holiday Season with us. Get on board and reach out to our readers who 
are looking for local businesses to support over the Holidays.

Issue Breakdown
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Readership and Distribution Area


